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Sim
plifying and organising m

odern w
ork!

That is w
hat w

e aim
 to do at AC

C
O

 B
rands. O

ur portfolio of w
ell 

established brands are at the very core of w
hat w

e do. W
e aim

 
to provide our end consum

ers w
ith products w

hich delight and 
fulfil the necessary tasks. Equally w

here they can feel confi-
dent, that focus is being laid on w

orking tow
ards reducing their 

environm
ental im

pact and the im
pact on the com

m
unities and 

partners w
ith w

hich w
e w

ork.

AC
C

O
 B

rands is a $2 billion com
pany w

ith 6 500 em
ployees, 

products sold in m
ore than 100 countries and 21 factories 

around the w
orld. The European (+ M

iddle East &
 Africa) divi-

sion m
akes up nearly a third of this business. As a business w

e 
are only too aw

are of our im
pact on the w

orld around us and 
our responsibilities associated w

ith them
. W

ith the environm
ent 

in m
ind, Leitz gained its first B

lue Angel certificate in 1995, IS
O

 
14001 certification for Environm

ental M
anagem

ent in 2002 and 
Forest S

tew
ardship C

ouncil C
ertification in 2011. W

e are con-
tinually w

orking to reduce our im
pact, publishing our annual 

sustainability report since 2010 to show
 our progress. 

In 2010, w
e first gathered data and inform

ation to set a sustainability strategy and goals to achieve for AC
C

O
 B

rands in Europe. This has 
grow

n and developed since then. B
ut the three basic pillars of our strategy rem

ain the sam
e.

A
C

C
O

 B
ran

d
s – w

h
at w

e d
o, w

h
o w

e are
A

C
C

O
 B

R
A

N
D

S EM
EA

 – a strateg
ic ap

p
roach

 to Sustain
ab

ility
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R
educing our Environm

ental  
Im

pact

O
ur LEAN

 philosophy (m
inim

ising w
as-

te), together w
ith trusted and audited IS

O
 

certification schem
es and thorough internal 

program
m

es, for exam
ple for H

eath &
 

S
afety and supply chain m

onitoring, form
 

the solid base of our sustainable w
ork. 

These are the foundations upon w
hich w

e 
can m

anufacture and sell high quality, long 
living products w

ith a low
er environm

ental 
im

pact. In addition w
e w

ork w
ith different 

product certification schem
es to provide 

consum
ers w

ith verified m
ore sustainable 

choices. Finally, w
e strive to ensure that 

w
e com

m
unicate to all stakeholders in a 

clear and transparent m
anner, in particular 

regarding sustainable developm
ent topics.

Sustain
ab

le Foun
d

ation
s

*IS
O

 50 001 for G
erm

any and U
K

 only  

*
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Q
uality Lasts: 

At AC
C

O
 B

rands, w
e firm

ly believe that the best w
ay to redu-

ce environm
ental im

pact is to provide high quality, long-lasting 
products. H

aving to replace broken or w
orn-out products w

ithin a 
short period of tim

e m
eans the environm

ental im
pacts of raw

 m
a-

terial production, m
anufacture, transport of m

aterials and finished 
goods and disposal of the old product are doubled or tripled. 

R
ecycled/Environm

entally R
esponsible M

aterials: 
W

herever w
e can, w

e use recycled m
aterials. And w

hen that is not 
possible, w

e aim
 to use responsibly sourced m

aterial, particularly 
w

hen it com
es to paper and board. W

e use externally aw
arded 

certificates and labels to validate these claim
s. Around 2 500 pro-

ducts are labelled in this w
ay (900 products carry the B

lue Angel 
label for recycled paper (U

Z14), cardboard (U
Z56) and plastic 

(U
Z30a). Further products hold the FS

C
®

 R
ecycled label, the 

FS
C

® label, the N
ordic S

w
an or the Austrian Environm

ent label.) – 
leave this blue part out if too m

uch text

Packaging:

W
e strive to reduce packaging and use m

aterials responsibly 
w

herever possible. For exam
ple on our Leitz stapler and punch 

packaging, w
e rem

oved the PET w
indow

, saving around 10 tonnes 
of plastic a year. 

AC
C

O
 B

rands is com
m

itted to conducting its business w
ith the highest ethical standards in com

pliance w
ith applicable law

s in the count-
ries in w

hich it conducts business. AC
C

O
 B

rands G
eneral C

ounsel has the overall responsibility for G
lobal S

ocial R
esponsibility including 

governance, leadership, oversight, policy setting, program
m

e developm
ent &

 m
anagem

ent. Various docum
ents and program

m
es are in 

place to put this into action.

P
rod

uct en
viron

m
en

tal im
p

act
Sup

p
ly C

h
ain

 R
esp

on
sib

ility



R
ead the annual report for m

ore detail!
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